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The lowdown

Reebok claims to have assembled the largest number
of NFL stars ever to have appeared togetherina TV
commercial.

Twenty players appear in the spot marking the launch
of the NFL Equipment Speedwick Tee, a shirt that moves
sweat away from the skin to the surface of the fabric,
where it evaporates. Reebok describes it as “the
next-generation workout shirt”.

The mcgarrybowen agency in New York devised the
spot, which shows the players taking part in various
close season pastimes, including fishing and lounging
around a pool.

Alerted by an inner voice, the players join a “migration”
to their home stadia or training camps, where they don
their special team shirts.

The ad was directed by the Oscar-winning
cinematographer Janusz Kaminski, best known for his
work with Steven Spielberg on movies such as Saving
Private Ryan and Schindler’s List. The soundtrack is sung
by the British folk singer Vashti Bunyan.




